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Cipla eyes next leg of
growth from global biz

WhatsApp to store
payments-related
data in India

Plans to launch at
least one product
in the US every year

KIRAN RATHEE & NIKHAT HETAVKAR
New Delhi/Mumbai, 9 October
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Mumbai, 9 October

C

ipla, a prominent name in the
respiratory segment in India,
is expecting its next leg of
growth from the international market. Having launched products in
the segment in the international
market, it added $70-100 million in
revenues last financial year. Cipla
now aims to launch at least one
product in the US (in the segment)
every year from next year.
In India, Cipla already enjoys a
67-68 per cent share of the respiratory drugs market, and the company
says there is potential for a 14-15 per
cent growth as the market is underpenetrated. The overall respiratory
market is expected to clock 12-13 per
cent growth.
Cipla Chief Executive Officer
(CEO) Umang Vohra said the firm was
planning to work closely with diagnostic centres to boost the detection
rates of respiratory illnesses.
“There are an estimated 90 million patients with respiratory illnesses in India of whom only 30 million
are diagnosed. Less than 10 million
actually get proper treatment,” he
said. The burden of respiratory illnesses is as big as diabetes in India.
As for the international market,
Vohra said the company was already
doing well in some countries where
it had presence. In South Africa,
Cipla grew at twice the rate of the
overall respiratory market.
It launched its breath-actuated
inhaler Synchrobreathe in South
Africa last year. “In the emerging
markets, we are clocking 10-12 per
cent growth,” Vohra said. These are
the lesser regulated markets such
as Australia and Sri Lanka, among
others.
Edelweiss Securities, in its
recent report, said, “Europe posted
healthy growth in brands such as
Dymista and Seroflo. The company

The company already enjoys a 67-68 per cent share of the respiratory drugs
market in India and has potential for a 14-15 per cent growth

launched Fluticasone Propionate
Salmeterol (FPSM) in eight
European countries.”
Respiratory franchise in the UK
includes FPSM and ipratropium bromide (used for treatment for chronic
obstructive pulmonary disease and
asthma). Cipla launched FPSM in
Australia and has also started clinical
trials on the same in China.
“In two to four years, we will see
good traction from the Chinese market. It is essentially a branded market
and the size is huge. While it takes
patience to enter the market, it does
offer great potential,” Vohra said.
“Cipla is focusing on strengthening its presence in Australia and
Colombia through the respiratory
portfolio and through a combination
of in-house pipeline products and
partnerships in China, Brazil and
Indonesia,” Edelweiss noted.
Vohra said so far as the US market was concerned, the firm had
already started trials for generic
Advair, the blockbuster asthma drug
from GlaxoSmithKline. “Generic
Advair may take around two and a
half to three years to launch. Next
year, we expect to launch generic
Albuterol. In FY20-21 we are looking
at launching a steroid-based product,” the CEO added.
Most of the respiratory products
that Cipla has lined up for the international markets have a market size

of around $2 billion or so, and the
competition is expected from three
to four players. It sees $100 million
revenue from each of the key products (generic Albuterol, FPSM, and
generic Advair) depending on how
many other players get approval.
In India, the company is by far
the leader in the segment, having a
turnover of over ~18.93 billion (as
per AIOCD AWACS). It has clocked
an 11.9 per cent compound annual
growth rate over five years on a
high base.
Lupin and Cadila Healthcare,
growing rapidly in the segment, have
much smaller revenues from the segment — in the range of ~5.6 billion
and ~5.5 billion, respectively.
“We expect the India base to touch
around half-a-billion dollars (around
~36 billion) in the next five years,”
Vohra said, adding the US, India,
South Africa and China would be the
largest markets for Cipla in the next
five years.
Respiratory illnesses have a certain stigma associated with it in
India. In fact, only 30 per cent
patients take inhalers in India, compared to 70 per cent globally.
Most patients here depend on
oral medicines. To address this,
Cipla launched its “Berok Zindagi”
campaign to dispel the myths
around asthma and other respiratory illnesses.

Facebook-owned messaging platform WhatsApp has built a system
that stores payments-related data
in India, in line with the Reserve
Bank of India (RBI) mandate for
data localisation.
A few financial services players,
however, say that greater clarity of
the norms is required and the
deadline should be extended as it
takes time to build data centres.
WhatsApp has been running a
pilot project of its payments services in India for the past few
months. The government had earlier told the company to comply
with the localisation norms before
getting a go-ahead
for a full-fledged
launch. In April, the
RBI had asked all
service providers to
store financial data
in India. They were
given six months to
comply with the
mandate and the deadline will end
on October 15.
“There will be more rounds of
discussion between the regulator
and the players in the next week,
detailing what are the exact
requirements till October 15, and
what would be the consequences
if the entities are not able to comply by October 16,” said a source.
Dilip Asbe, managing director
and chief executive officer of
National Payments Corporation of
India (NPCI), said that as a system
operator, it would comply with the
regulation. “We are working with
players who aren’t compliant to
make them follow the mandate,”
Asbe said.
The mandate for data localisation has divided the firms. While
global payments firms are proposing free flow of data, local providers, such as Paytm, are supporting mandatory localisation.
Sources said companies, including
Google, had sought more time and
demanded that mirroring of data

be allowed. “In response to India’s
payments data circular, we’ve built
a system that stores paymentsrelated data locally in India,”
WhatsApp spokesperson said. The
firm said almost 1 million in the
country were testing WhatsApp
payments services.
However, some have complained that the policy lacks clarity. Rohan Mishra, director, public
policy,
Mastercard,
said:
“Mastercard is regulated in very
few jurisdictions, and India is one
of them. There is still a lack of clarity in the regulations and whether
we are already compliant with
these. Indian consumer data is
stored in India. The debate is storage vs access.”
Mishra said while
local storage was the
requirement, it was yet
to be understood what
would be the contours.
There is also confusion
over the requirement
for the data to be stored
only in India. “If the
reason is access, there
are better ways to provide it.
Mastercard only has 16-digit card
number — this data is useless to
the regulator unless combined
with other personal data.”
A senior executive of a top global payments player said the global
firms were running short on time.
“In order to comply with the RBI
circular, the company would have
to segregate the India business and
create a complete new set of
processes, which follow security
and other norms.”
Chitti Babu, senior director
and business head of Wirecard,
admitted it was not easy to build
a data centre in the country. “We
need to not only comply with
global standards but also with the
Indian regulator. This takes time,”
Babu said.
WhatsApp payments service,
which pushes UPI-based transactions via chat messenger, had been
at loggerheads with fintech experts, who alleged that it was flouting NPCI guidelines.

Natco Pharma bets big on complex generic drug
B DASARATH REDDY
Hyderabad, 9 October

The launch of generic multiple sclerosis drug
Glatiramer Acetate (g-Copaxone) in the US last
year has kept Natco Pharma’s faith in long-gestation complex generic products intact in global market.
An oncology-focused Indian generics play-

er, Natco devised its strategy of going after
complex, difficult-to-make products in marketing partnership with big companies such
as Mylan and Dr Reddy's while relying on
domestic market for a short-gestation generics
business.
“At Natco, we have relied on our robust R&D,
manufacturing capabilities and strategic partners to drive growth through focus on exclusiv-

ity-driven, niche products. We have carefully
chosen to balance a long-gestation approach for
the US, with shorter gestation and high-growth
opportunities in the Indian market," it said in
its annual report.
Launched in October last year upon receiving the final US FDA approval by its marketing
partner Mylan, g-Copaxone has significantly
contributed to the company's bottom line in

2017-18 with the net profit growing at 43 per
cent at ~6.95 billion, though the revenues from
its generic Hepatitis-C drug (Sofosbuvir) were
impacted by a significant price erosion.
According to Natco, a decade of R&D work
had gone into the development of g-Copaxone
while its marketing partnership with Mylan
brought the crucial last-mile efforts to the table
in getting the regulatory approvals.

Facebook to expand
innovative hubs to
groom start-ups
KARAN CHOUDHURY
New Delhi, 9 October

In a bid to reach out to more
start-ups and create India-first
tech solutions, social media
giant Facebook is planning to
launch three more innovation
hubs for Augmented Reality
(AR) and Virtual Reality (VR)
technologies.
The company said it was
also focusing on providing a
platform to developers
through its initiative named
Developer Circles, which has
around 50,000 members in 15
cities. It is planning to expand
to 100,000 developers in 20
cities by June 2019.
Facebook has set up an
innovation hub in Hyderabad
in partnership with T-Hub,
and is looking for tie-ups in
New Delhi, Mumbai and
Bengaluru to build hubs in
these cities. In almost a year,
the company has mentored
200 start-ups in various fields
and plans to expand the
number next year.
“Within this year, we have
worked closely with over 200
start-ups through our programmes India Innovation
Hub, SheLeadsTech and
Code for the Next Billion, to
help them build better products and grow their businesses. Our initiatives seek to
empower India's start-up
ecosystem; be it helping them
with the use of emerging
technologies like AR/VR, giving women-led start-ups the
right channels, or supporting
companies that are building
solutions for social impact,”
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LDRP MBA's Slogan Writing Competition on ‘Swatchhta’
HIGHWAY PROJECTS

A south India based Infrastructure
developer, interested in investment
in Hybrid Annuity Model Highway
Projects, yet to achieve Financial
Closure. Interested parties may write
to hamindia18@gmail.com

uring the Swatcch bharat week, the LDRP MBA
D
department had organized Facebook Slogan Writing
Competition on the theme "Swatchhta" for the students.
The students had to create a slogan on Cleanliness and
were asked to upload it in LDRP MBA Facebook account.
The winners were announced based on the number of
likes for their posts and on the basis of innovative thinking. Through such events, the students learn creativity
and marketing. Ms. Kiran Balani and Mr. Satish Reddy
bagged the prizes based on creativity and Facebook likes
respectively. The post created by Ms. Kiran Balani was
"Sapna dekha swatchhta ka uss chasme ne; Chalo
uthate hain jhadu, usse poora karne me". Around thirty

students participated in the event and tried their best to
create beautiful quotes and more likes. This activity
enhanced the networking skills of students which are
very essential for management students.

Investor Awareness Initiative and Labour
Department Visit - SKPIMCS MBA
nvestor Awareness Session on Mutual Funds was
IComputer
organised by S. K. Patel Institute of Management and
Studies-MBA, in coordination with HDFC
Mutual Funds, on 4th October. Mr. Shreyas Abhani, Chief

Manager, from HDFC Mutual Funds made students
realise importance of mutual funds investments in liquid
funds, equity and debt funds. He highlighted importance
of SIP as powerful tool where money as low as Rs. 100
can be invested every month for longer horizons to generate better returns. Session was coordinated by Dr.
Prakash M. Chawla.
Sixteen MBA-II students with HRM specialisation
from SKPIMCS-MBA, visited Labour Department in
Gandhinagar, on 4th October. Dr. D. C. Baxi, Deputy
Labour Commissioner, Government of Gujarat, shared
valuable knowledge and talked about various actions,
along with implementation of Labour Legislations in
Gujarat. Visit was coordinated by Prof. Krupa Mehta.

Oakbrook Business School: OAKCOM 2018, International Conference
t has been said that Innovation is
the change that unlocks new values. With this view OAKCOM 2018
was organized by Oakbrook
Business School on the theme
"Innovative Practices in Business"
on 7th & 8th September. The gathering went for giving a stage to driving academicians,
Business Managers, Research Scholars and students to
exchange their exploration encounters, new thoughts
and points of view with respect to innovative practices
in the sphere of business.
Many eminent speakers from different segments
had expressed their views on the theme. The Inaugural

I

was followed by the plenary session where experts of
HR, Marketing, Finance and Entrepreneurship shared the
technical aspects of Innovation.
With the grand success of the event, the theme of
the next International Conference, OAKCOM 2019, was
announced as "Sustainability and Business" which is to
be organized on 20th and 21st Sep 2019.
– Ritu Gehani

said Satyajeet Singh, head of
Platform Partnerships, Facebook India and South Asia.
The firm said with the initiatives such as SheLeadsTech, it would target
women entrepreneurs in tier
2 cities such as Chandigarh,
Ahmedabad, Coimbatore,
Bhubaneswar, Guwahati, and
Shillong to help convert ideas
into start-ups.
Amitabh Kant, chief executive officer, NITI Aayog, said
regulation would always be far
behind innovation. “It is very
important for policymakers to
really
draft
regulatory
regimes, which keep abreast
of all the innovations that
happen in the society. If you
look at a vast number of startups across India, within the
tech sector, cutting edge technology is being used to enable
India to leapfrog technology.”
Recently Facebook, in a
bid to consolidate its presence
in India amid calls to curb
fake news and other sinister
campaigns on social media
platforms,
announced
appointment of Ajit Mohan,
CEO of popular video-streaming platform Hotstar, as managing director and vice president, Facebook India.
Set to begin his Facebook
innings early next year,
Mohan will be responsible for
driving Facebook’s overall
strategy and continued
investment in India where it
has over 270 million users,
reporting directly to the
Menlo Park- (California)based headquarter and not to
the Asia Pacific team.

